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Client: AIG Environmental

Our task: Help a multinational company with a two-step distribution process, diverse client base and over 20 products and services communicate their story
and educate their audience on the benefits of their products and in working with AIG Environmental

Our solution:  Burke Advertising developed collateral systems for AIG Environmental’s products that allow sales personnel to customize the information presented
based on the targeted prospect. We’ve written articles to explain complex insurance products in ways that are easily digestable to people who are
unfamiliar with environmental insurance. We’ve created reference tools distributed to insurance brokers that keep AIG Environmental top-of-mind.
Potential end users were targeted with direct mail that promoted exclusive programs available to them through their industry associations.

Media: Sales Collateral, Direct Mail, Presentations, News Articles
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Client: East Coast Lumber
Our task: To combat the market perception that East Coast Lumber was primarily a lumber yard despite the fact they had the largest kitchen and bath

showroom in the area and an emerging millwork department with top brands like Marvin Windows and Doors

Our solution:  Burke Advertising created the “Do It Better” campaign to focus the advertising message on the value, expertise and diverse selection of products at
East Coast Lumber. Through strong visuals we highlighted the size and selection of their kitchen & bath showroom and the new millwork department.
Targeted advertising media were selected to focus on other departments including the newly re-branded Equipment Center. New media solutions filled
the gaps in traditional advertising.

Media: Television, Radio, Direct Mail, Email Marketing, Online Advertising
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Client: InBrella Systems
Our task: Launch a new product to a highly targeted group of facility and property managers throughout the country

Our solution: In 1998, Burke Advertising first developed a direct sales program with a focused campaign utilizing direct mail and trade publications. A long form
video was developed to educate the market about the long term benefits of The InBrella System. A re-sellers program was established to open
larger distribution channels and exposure for the product. Parallel web sites were developed to market direct to end users and a branding site was
developed to attract re-sellers. These efforts as well as trade show participation has allowed InBrella to develop their own category that is now
featured in catalogs that are mailed to millions.

Media: Direct Mail, Magazines, Trade Shows, Web Site, Web Banners, Pay-Per-Click and Email Marketing
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Client: The Johnsonia

Our task: Market a property rich with history in a challenging real estate market; Promote rental properties while featuring the sale of condominium units
Our solution: Burke Advertising created an award-winning website that featured a long form video touring the property. The video also answered the
most common questions a prospective buyer or renter would ask. Potential buyers were targeted with direct mail and a television campaign
highlighting a property with style and popular amenities. All collateral materials and campaign celebrated the history and attention the owners put

into every unit. This campaign’s call to action has increased unit sales and occupancy for the proud owners of The Johnsonia.

Media: Television, Direct Mail, Web Design & Collateral Materials
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Client: Ripano Stoneworks

Our task: “The National Fabricator of The Year” selected Burke Advertising to re-energize the brand in the local consumer market for both end users and
kitchen and bath dealers. This 2nd generation, family-owned countertop fabricator needed to highlight their unique marketing positions — quality,

experience and unmatched selection in the region.
Our solution:  Our approach to Ripano was twofold — create a cohesive look and feel to all of their marketing efforts and reach out to potential customers in

ways that no one else in the market was doing. An integrated campaign that included radio, print and targeted online advertising launched that
had immediate results. The newly redesigned website became a showcase for the custom granite countertops Ripano was known for producing.

Media: Web Design, Radio, Print, Direct Mail, Email Marketing, Online Advertising
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Client: Tulley BMW

Our task: Maintain customer loyalty and build market share in large and diverse area in a competitive premium auto market

Our solution: Burke Advertising developed a constant message and design while developing the Think Tulley campaign for the franchise. Electronic medias
communicated the size, selection and expansion of the facility with powerful imagery. Events for a birthday celebration, non-profit fundraising and
customer appreciation nights were promoted throughout the year. Think Tulley created top-of-mind presence for Tulley BMW and the entire franchise

in the market.

Media: Television, Radio, Newsprint, Direct Mail, Web Banners, Pay-Per-Click and Email Marketing

L[]
Burke Advertising, LLC Bedford, NH 603.627.5381 800.587.0254
www.burkeadvertising.com info@burkeadvertising.com aj V ( 3 181




Unitil

MORE any
swnrcum%%ﬁaﬁfﬁﬁ oo Ryt Pl i =

THEY ARE SWiTCHING ==
il;ll?W NATURAL Gks‘ﬁ‘;"éi’e';ﬁ'
ORDABLE AND REL[ARL 1

Sradne n an

Nutwral Gas - the Smart Choloe for Central Mass!

LMk

- i

ques

yanit=d

GA3 HEAT CONVERSIONS

2005 Marketing Pragrams - Residentia]

Gustomers Ae

« Frat Hook-lp
Uil Gaz Ma
e far Whal

Who will thank you for switching to natural gas? « Ore vear wai
Unitil Gas Com

4 Your Community 250" Tavar

Hevr Hatvral G
R

il SOMITHING [§ HAPFINING

:‘l Canerruct [N CENTRAL MASS
<t YOLLMAY HAVE SEEN 11

HEAT Loan 21
with ng-mcecar

fragions w el MCRE AND: MORF PEOPLE ARE
e, YourPlanet #r SWITCH NG TE) NATURAL GAS.

megs res in i
a4t i P pY ARE SWITCHING BECAUSE THEY
1 o sk cock ke G iy EAOETEE L KNOW WATURAL GAS 15 CLEAN,
AFFORDABLE AND RELIABLEL
500 shopping spres For Mora Infarmation
18584 UNITILExt. 2
G Uniil o v
Uniil &
383 Jobn Fich Highway, Fitchiburg, MA D120 » 15540111, + wam il som - I | |
Ll |
! E - E
k- b
e S S N
Client: Unitil
Our task: Promote the benefits of natural gas in a highly defined service area

Our solution:  For four consecutive years fresh campaigns were developed while maintaining a constant theme that neighbors are switching to natural gas.
Testimonials were first utilized to show the diverse group of natural gas customers talking about how their home or business has benefited from
natural gas. The recognizable Unitil van that is familiar to most in the market was used traveling past points of reference market area in the
campaign. Both television and radio helped back-up a direct mail campaign that generated phone calls from qualified potential customers.

Media: Television, Radio, Newsprint, and Direct Mail

L] L[]
Burke Advertising, LLC Bedford, NH 603.627.5381 800.587.0254
www.burkeadvertising.com info@burkeadvertising.com aj V ( 3 181





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




